
 

  

 

South Australian Wine Industry 
Development Scheme 

2016 Regional Wine Industry Association 
grant recipients 
 

Recipient Project 

Adelaide Hills Wine 

Region Association, 

$16,000 

Develop an innovative and interactive map of the Adelaide Hills to boost 

knowledge of the region. Visitors will be able to take a virtual tour of the 

Adelaide Hills and discover its cellar doors and other attractions. 

Barossa Grape and 

Wine Association, 

$100,000 

Develop a bike / walking track along Seppeltsfield road will link with the existing 

trail and provide unique access to more than 17 cellar doors situated in one of 

the most picturesque, historic and culturally rich areas of the region. 

At the same time, a refresh and refinement of the Barossa brand will be 

completed with a view to integrating the new brand into individual winery brands 

– supporting the region’s preeminent status as a unique wine region. 

Clare Valley 

Winemakers 

Association, $40,000 

Promote the region, improve visitor experiences and deliver programs that will 

encourage young people to stay in the local wine industry. 

Kangaroo Island Food 

and Wine Association, 

$23,000 

Work with local cellar doors to identify peak visitor seasons and determine 

consumer preferences. 

Langhorne Creek Grape 

and Wine Association, 

$49,515 

Undertake a destination focussed advertising campaign through cinema, print, 

radio and digital advertising mediums to promote the Langhorne Creek region 

as a premium wine and tourism destination that is ideal for day and weekend 

trips. 



Limestone Coast Grape 

and Wine Council, 

$4,500 

Map the unique soils of individual wine regions within the Limestone Coast. 

Cellar doors will be able to use this information to better promote their regions 

and boast the individual characteristics of their wines. 

Wrattonbully Wine 

Region Association, 

$6,000 

Explore the opening of a regional cellar door for local winemakers. The idea 

would help to attract and retain Naracoorte Cave tourists by establishing one 

central cellar door to marry the story of local wine and the region. 

McLaren Vale Grape 

Wine and Tourism 

Association, $50,000 

Develop an online Tourism Best Proactive Training program to provide local 

cellar doors with the ability to compare their cellar door against international 

industry best practices. 

Riverland Wine Industry 

Development Council, 

$24,000 

Purchase five pop-up marquees for use at regional events – promoting the 

Riverland as one of the world’s leading quality warm climate wine regions.   

 

 


